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EDITORIAL NOTE

African Journal of Agricultural Marketing additionally 
acknowledge original copies managing the whole scope of 
store network activities for agrarian items, regardless of 
whether directed through specially appointed deals or through 
a more coordinated chain, for example, one including contract 
cultivating. 

The objective of this diary is to give a feasible stage to 
researchers and specialists everywhere on the world to advance, 
share, and examine novel issues and viewpoints in assorted 
spaces of the subject and to monitor the latest methodological 
and hypothetical improvements in the control. All entries are 
visually impaired looked into and those acknowledged are 
distributed online either quickly or at the most punctual chance. 

 African Journal of Agricultural Marketing ISSN 2375-1061 
is a friend assessed open access diary committed to detailing 
the most recent advances in horticultural advertising. 

The diary considers articles managing every one of the 
administrations engaged with moving an agrarian item from 
the homestead to the buyer. Along these lines, original copies 
worried about the arranging, coordinating, coordinating and 
treatment of horticultural produce so as to fulfil ranchers, 
mediators and purchasers, are especially welcome. Additionally, 
articles managing all interconnected exercises associated 
with this interaction like creation, developing and gathering, 
evaluating, pressing and bundling, transport, stockpiling, agro-
and food preparing, arrangement of market data, dispersion, 
publicizing and deal are thought of. 

All articles distributed by this diary are made uninhibitedly 
and for all time available online quickly upon distribution, 
without membership charges or enrolment obstructions. 

Additionally, writers of articles distributed in this diary 
are the copyright holders of their articles and host conceded to 
any third get-together, ahead of time and in interminability, the 

option to utilize, repeat or disperse articles. 

African Journal of Agricultural Marketing demands 
an article-handling charge of $500 (USD) for each article 
acknowledged for distribution. The diary doesn’t charge an 
accommodation expense. Creators are needed to pay the original 
copy dealing with expense solely after their compositions have 
been assessed and acknowledged for distribution by a proof 
reader. Creators can demand a waiver or markdown during the 
accommodation cycle as the diary regularly defer charges for 
creators from low-pay nations. 

ISJ counterbalances distribution costs – including the 
expense of friend audit the board, diary creation, and web 
based facilitating and documenting – by charging an Article 
Processing Charge (APC), to writers, foundations or funders 
for each article distributed. This distribution expenses shift 
by diary and are payable upon article acknowledgment. 
Friend survey is the framework utilized by ‎ African Journal 
of Agricultural Marketing to evaluate the nature of an original 
copy before it is distributed. Qualified analysts in the important 
exploration region survey submitted compositions for creativity, 
legitimacy and importance to assist editors with deciding if the 
original copy ought to be distributed or not. African Journal 
of Agricultural Marketing works a twofold visually impaired 
companion survey framework, where the analysts of the paper 
will not become acquainted with the character of the author(s), 
and the author(s) will not become more acquainted with the 
personality of the commentator. The upside of twofold visually 
impaired friend survey is that it wipes out predisposition. 

Original copies submitted to this diary will by and large 
be looked into by at least two specialists who will be needed 
to assess whether the composition is deductively strong 
and intelligible, regardless of whether it copies previously 
distributed work, and whether the original copy is adequately 
clear supposed to be available for the public. The Editors 
will arrive at a choice dependent on these reports and, where 
essential, they will talk with individuals from the Editorial 
Board.
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